Research Notes: John Healey

September 15, 2015

John Healey’s paper “The Effects of Installed Base Innovativeness and Recency on
Content Sales in a Platform-Mediated Market” has been accepted for publication in
the International Journal of Research in Marketing. Healey is an assistant professor
of marketing at the A. B. Freeman School of Business.

Interested in advancing your education and/or career? Learn more about Freeman’s
wide range of graduate and undergraduate programs. Find the right program for
you.
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