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Chris Hydock's paper "Not Just about Price: How Benefit Focus Determines
Consumers’ Retailer Pricing Strategy Preference," co-authored with Luc Wathieu
(Georgetown University), has been accepted for publication in the Journal of
Consumer Research. Hydock is an assistant professor of marketing.

Interested in advancing your education and/or career? Learn more about Freeman’s
wide range of graduate and undergraduate programs. Find the right program for
you.

https://freemannews.tulane.edu/2023/10/07/research-notes-chris-hydock
https://freeman.tulane.edu/faculty-research/marketing/chris-hydock
https://freeman.tulane.edu/academics
https://freeman.tulane.edu/academics

