Biz New Orleans: Study finds small businesses
earn kinder reviews

August 1, 2025

Chris Hydock, assistant professor of marketing, was quoted in Biz New Orleans about
his research finding that small companies tend to receive more positive reviews
online because consumers feel empathetic to them.

“This creates an overall positivity bias for small businesses,” Hydock said.
“People empathize with them more, and that empathy influences not
only whether they leave a review, but what kind of review they leave.”

To read the story in its entirety, visit bizneworleans.com:

https://bizneworleans.com/study-finds-small-businesses-earn-kinder-reviews/



https://freemannews.tulane.edu/2025/08/01/biz-new-orleans-study-finds-small-businesses-earn-kinder-reviews
https://freemannews.tulane.edu/2025/08/01/biz-new-orleans-study-finds-small-businesses-earn-kinder-reviews
https://freeman.tulane.edu/faculty-research/marketing/chris-hydock
https://bizneworleans.com/study-finds-small-businesses-earn-kinder-reviews/
https://bizneworleans.com/study-finds-small-businesses-earn-kinder-reviews/
https://bizneworleans.com/study-finds-small-businesses-earn-kinder-reviews/

